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As smartphones explode in 

popularity handset makers rush to 

incorporate full browsers into their 

devices assuming that the PC model 
of Internet access will prevail. 

They are dead wrong!
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Agenda

• A day in the life of the mobile consumer

• Three models of mobility

- Current use model

- Highly personalized applications

- Proactive applications

• Implications for Nokia

• Implications for Carriers

• Potential panel topics
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A Day in the Life of the Mobile Consumer

The Coffee Shop Transit Marketplace

Lunch

Entertainment

Nightlife

Home
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The Coffee Shop

• The Morning Coffee
- Locate closest Starbucks

•Ovi Maps

•Nearby

- Find out if their friends are out and about

•GyPSii

•Facebook

- Notify friends / family of plans

•SMS

•E-mail

•MySpace
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Transit

•Catching the Subway

- Schedule

•City Transit NYC Subway Guide

•Metro Paris Subway

- Location

•Virtual Earth

•Singapore Show Nearby
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The Marketplace

•Shopping
- Available Merchants

•Search

•Store Locator

- Comparative Shopping

•mySimon

•PriceGrabber

- Informed Shopping

•GoodGuide

•Compare Everywhere
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Lunch

•Arranging a friendly lunch
- Finding a restaurant

•Ovi Maps

•Where

- Finding a ñgoodò restaurant

•Yelp

•Dine.com

- Meeting with friends

•Twitteriffic

•MySpace Mobile
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Entertainment

•Movies
- Selecting a movie

•Flixster Movies

•Now Playing

- Will I like the movie

•KickScreen

- Getting there

•Cab4me

•BreadCrumbz
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Nightlife

•Clubs and Events
- Finding the place

•Eventful

•Wertago

- Being safe

•iSafe

•LifeAware

- Identifying new entertainment

•Shazam
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Mobile Behavior is Context Aware

This isn’t Internet access

• Consumers don’t browse on mobile devices

• Bite sized pieces of information

• Decision centric

- Who - When

- What - Where

• Location sensitive

• Time sensitive

• Minimal value outside location & time window

• Mobile applications focus on context awareness
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Three Models of Mobility

•The Current Model

- Multiple and frequent use over the course of the day

- Very bursty in nature

- Very specific needs

- Context sensitive use related to current activities
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Three Models of Mobility

•Highly Personalized Mobility

- Applications are informed

•My tastes in eating, drinking entertainment

•My network of friends or business associates (they are different)

•Time sensitivity (what I like varies by time of day)

•Location sensitive (where I am has an impact on what I like)

- Largely determined by consumer provided information 
with an assist form LBS
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Three Models of Mobility

•Proactive Applications

- Applications leverage information available about the 

consumer and the context that the consumer is in

- Application driven recommendations and notifications 

delivered without consumer initiation

- Need for opt in by the consumer is a given

- Potential for extremely high value if done correctly
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Implications for Nokia

•Time to revamp the S60 user interface

•Focus on applications and the consumer 

behavior that drives their usage

•Usability is critical and hierarchical menu 

structures are not the best approach

•Its about software not hardware
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Implications for the Carriers

• It is about consumer value so let the consumers decide

• Carrier control of the deck is over in favor of an Internet 

model

• Affordability / predictability is a necessary element

•Carrier focus should be on delivering value to the 

consumer

• Surfacing personalized value is an opportunity
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Panel Topics

•How can Nokia and the carriers capitalize on the 

opportunity that mobility offers

•Variations

- Emerging vs. developed economies

- Mobile commerce vs. pre-tailing tool

- Complimentary vs. competing technologies (netbooks)
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