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OviStore content for everyone

Easiest way to find great content for 
Nokia devices

Empowers consumers with content 
for everyone

Global distribution offers developers 
and publishers real opportunities
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Evolvingpersonal media network strategy

Enable the 
ecosystem

Maximize 
lifetime 
value

Scalable infrastructure and operations

Wide coverage of devices

Connect people 
to content



Ovi Store has active users in more than 180 countries

Ovi Store is open around the world
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Designedfor scale. Built to sell.

Payment methods that work for consumers 

Local relevance 

Largest range of devices

Global availability
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100 handset models can get Ovi Store content

180+ countries, 5 languages

Developers contributing from 65 countries and counting

including operator billing with 27 operators



How consumers are responding

» New registrations for Ovi Store were 2.5 

times higher in August than in June & 

July combined

» In August ðthe number of content 

items downloaded was over 50 % 

higher than in July

» 60% of daily visitors are repeat visitors

» Average download activity: 6 content 

items per consumer 
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Ovi Store is evolving -

7 © 2009  Nokia 

Get more of what you love



Evolution on all fronts

Growing amount 
of content for all 

handsets

Expanding to 
more devices and 

countries

Enhancing the 
user experience

Increasing content 
variety and quality
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Games

The games category includes 
well known titles & franchises for 
both casual and hard -core gamers

Publishers include Electronic Arts, 
Gameloft, Glu, THQ, Digital 
Chocolate, Eyesight, Capcom and 
Konami
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