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The global market opportunity (cbopay
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* Full Access to Fin. Products
* Medium - Very High value txns.
* Fully diversified spend

* Limited Access to Fin, Products
* Medium - High value txns.
* Moderately diversified spend patterns

* No Access to Fin. Products
* Low value txns.
* Restricted spend patterns
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Successful mobile payment solutions (bopay
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Collaboration is keyaen, trusted, scalable and interoperable NOKIJA



The platform

Pre paid Social Networks

Bank Account
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Person to Person

USER TOUCH POINTS

Feature Phones SMS and STK
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Online Smart Phones

'USE CASES

Bill Payments Buy Online
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Payment to Merchant
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Mobile Operator

Payment Network

Retailer
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Hy  Bill payment
E = Money transfer
B SIM recharge
B+ Money request
Options
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Nokia strengths (;"bopay-

e .
m— Preload on devices

W= = O Partnerships with banks and mobile carriers
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% Retail reach

‘ Brand & trust

,'f-’“,"’\a Deliver beyond Nokia devices

4%"  Global presence
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