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Overview

Where we are

Where weõre heading

Opportunity for you
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Thecontent store for just about everyone

Ovi Store is the easiest way to find great 
content for Nokia devices

Ovi Store empowers consumers with 
content for almost everyone

Ovi store offers developers and publishers 
real opportunities
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Ovi Store is Open Around the World

180+ countries
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Payment methods that work for consumers ð
including operator billing with 27 operators

Local relevance ðdevelopers contributing from
65 countries and counting

Largest range of devices ð100 handset models
can get Ovi Store content

Global availability ð180+ countries, 5 languages

Designed to Scale. Built to Sell.
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Growing Amount of Content

ÅOver 5,500 content items available 
today for the most popular Nokia 
devices

ÅNew content is being approved at an accelerated 
pace ð500 items per week and growing

ÅNew publishers are engaged and new developers 
are discovering the store

ÅWell-known Symbian S60 applications are now in 
the store

ÅEnabling popular experiences for broader
audience through Series 40
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How consumersare responding

Å60% of daily visitors are
repeat visitors

ÅAverage download activity: 
6 content items per consumer

ÅIn August ðthe number of content
items downloaded was over
50% higher than in July

ÅNew registrations for Ovi Store were 
2.5 times higher in August than in
June & July combined
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Supporting the Mobile DeveloperEcosystem

ÅForum Nokia supports big brands 
and individual developers

ÅSupport and resources for every stage of 
development: design, develop, test, certify and 
publish and promote

ÅRegional developer relations teams provide 
companies with focused opportunities

ÅPromotion through contests like 
Calling All Innovators

ÅFunding through the Open Screen Project Fund
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The games category includes 
well -known titles & franchises 
for both casual and hard -core 
gamers

Publishers include Electronic 
Arts, Gameloft, Glu, THQ, 
Digital Chocolate, Eyesight, 
Capcomand Konami

Games
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Social networking applications are growing in number and popularity

Social Networks
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News and Business

Our business applications
cover everything from a 
simple calculator to a full 
Career Manager

People want be up to date with 
the latest news & info , be it 
business, technology, sports, 
gaming or weather
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Where Weõre Heading



Growing amount 
of content for all 

handsets

Expanding to 
more devices
and countries

Enhancing the 
user experience

Increasing 
content variety 

and quality

Evolution on All Fronts
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